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2024 Fall Troop Information Packets



3 New Nut Items

What’s New 
for 2024

Personalized Product Line

20% Troop Proceed on all items

Troop Training in GS Learn
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Reminder!

Troops cannot do any  

additional money earning  

activities between September  

20 and November 24. Unless  

they are doing activities that  

assist in financial literacy or  

cookie badge programs.

Also, to request to do outside  

money earning activities  

Troops must have  

participated in the 2024

Cookie Program and the  

current Fall Program.

2024 Fall Program Dates

September 1 – 24 – SU – In Person Troop Trainings  

September 10 – Council 1st Upload of Troops and Girls  

September 10 – SU Fall Coordinator Training – Zoom

September – Fall Rally – Virtual – September 22

September 17 – Troop Fall Coordinator Training Date

September 19 – Login for all adult Volunteers is live

• Check that all your Troop are in the system

• Contact info@girlscoutsccc.org if there are some missing

September 20 – Fall Sale Begins – Go Day!  

October 17 – In-Person Sales end – All ordersin  

(Troop lock out day is the 16th)

• Make sure all Troops girl order card orders areentered

October 31, November 1 & 2 – Product Delivery Days

November 17 – ACH 1 – 50% of Balance Due toCouncil

November 24 – Fall Sale ends

• Make sure all rewards are selected

December 1 – Final ACH draft

mailto:info@girlscoutsccc.org


2024 25 Product Program Troop Coordinator Agreement

Emails sent September 13, 2024. Not an auto add.

https://www.cognitoforms.com/GirlScoutsOfCaliforniasCentralCoast2/TroopProductProgramCoordinator20242025


Getting Started

All troops 
volunteers will 
be asked to watch 
the video. You 
cannot skip this 
or opt out of this.
It is 10+ minutes 
long.

The video takes 
you through all 
the tabs and links 
on your 
dashboard. 

You can go back 
to this at any 
time. 

















How to earn? – Sell 5 Care to Share Items







Troop has $1000 in Fall Sales
Patch goes into production at goal
Patch mailed directly to volunteer
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www.gsnutsandmags.com/gsccc













Shipping Info:
1 Tumbler - $7.99 (new)
2nd and 3rd Tumblers - $5.99 each
4 or more Tumblers; $1 for each additional
Example: 3 tumblers: $19.97,4 tumblers: $20.97



Bank!
P uppy

 O nce you 
f nish this canister of 
B erry Trios™ , use it as 
a piggy bank to 

.

These handcrafted treats  
are great for training, sharing, and  

f nding out w ho’s a good dog.

9 oz. | 255 g

Dog Treats

bUr s t ing

wiT h 

Manufactured For:  
Barkbox, Inc.   
120 Broadway,   
New York, NY 10271 

Serving  
Suggestions

Ingredients: Whole Wheat Flour, Cane Molasses, Vegetable Glycerin, Canola 
Oil, Blueberry, Cranberry, Raspberry, Blackberry, Strawberry, Natural 
Blueberry Flavor, Citric Acid (preservative), Vinegar, Mixed Tocopherols 
(preservat ive), Rosemary Extract, Green Tea Extract, Spearmint.

Feeding Guildelines: To ensure your dog maintains a healthy body weight 
follow feeding guidelines in table. Not intended as a complete and 
balanced food. Provide fresh water daily in a clean bowl. For small dogs, 
consider breaking the treat into smaller pieces. Some dogs are gulpers -  
t reats may be a choking hazard if swallowed whole. Always monitor your 
dog while treats are being consumed to ensure they are chewing their 
treats. Monitor them at other t imes to make sure they are super adorable!

Teensy

5 to 10 lb.
¹/ ³  -  ²/ ³ t reat

Medium

25 to 50 lb.
1 treat

Small

10 to 25 lb.
²/ ³ - 1 treat

Gentle Giants

50+ lb.
1-2 treats

BeRr iEs !

Guaranteed Analysis

Crude Protein 6% (min)

Crude Fat  4% (min)

Crude Fiber 3% (max)

Moisture 30% (max)
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The GIRL SCOUTS® name, mark, and all 
associated trademarks and logotypes, 

including the Trefoil Design, are owned by 

Girl Scouts of the USA. Bark is an official 
GSUSA licensed vendor.

Calorie Content

(Calculated ME)  

3173 kcal/ kg; 44 kcal/ treat

Oven baked with love in Okeene, OK, US











2024 Fixed Shipping Option for TNC Direct Ship

Items Freight Charge

1 to 2 $13.00 

3 to 4 $16.00 

5 to 6 $19.00 

7 to 8 $22.00

9 to 10 $25.00 

11 - 24 $28.00

25+ 15% of order

Ground with Ice (add'l) $2.00

2nd Day Air with Ice (add'l) $20.00



* Digital Copies – No Delivery Fee – Hard Copies - $2.95



Create your Avatar

5 – Magazine Subscriptions
18 – emails sent
38 – Nut/Candy Items Sold
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•

Toggle on the “Include  Financials” 
this means a  troop owes funds or 
a Girl Scout owes the troop funds.

Can not print until closed out.



M2 – SU’s – They will get an email  confirmation 
when rewards will arrivein  December.

SU – Troops – SU will print a troop delivery 
tickets. They will schedule a pickup date and 
location.
• Please, confirm before you take the items.

Troops to girls – print out girl  delivery tickets 
w/financials – make sure the  family confirms before 
you give to them.

If you, are short any items, we need to know right
away.We will only have a one-time re-order,order.



•

•

Toggle on the “Include  Financials” 
this means a  troop owes funds or 
a Girl Scout owes the troop funds.

Can not print until closed out.





Sep 20

Program 
begins

Nov 24

In-person 
order taking 
ends

Oct 15

Last day for 
parents to 
enter paper 
orders in 
M2OS

Oct 17

Online girl 
delivered 
order taking 
ends 

Oct 16

Last day for 
troops to 
enter orders 
in M2OS for 
Girl Scout 
participants

Oct 17

Last day for 
SU to enter 
orders in 
M2OS

Oct 15

Online 
orders for 
Direct Ship 
Nuts and 
Mags & More 
ends

Oct 31 – 
Nov 2

SU Nut 
Deliveries



What’sNext?
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• Starting, September 13, make sure all your 
troop information is correct in the M2OS 
(M2 Operating System)

• Check your roster for accuracy.
• Attend a SU Fall training, in-person or 

register for the council virtual meeting on 
September 17, 2024. 

• Beginning, September 20, encourage girls to 
set-up their campaigns and launch their 
sites.

• Remind girls to send emails, text, share 
their links and QR codes.

• Reminder – direct ship orders are paid 
online by the customer and shipped directly 
from Tipp, OH to the customer.

• Stay in touch with your Service Unit for 
nut/candy pick-up dates and locations.

• Nut cupboards will open November 4 in 
our retail centers for additional products 
that can be transferred to the girls to 
increase their sales.



FallProductProgram  
CustomerCare

M2’s Customer Care team is cross-trained to handle tech  
support, volunteer/participant and customer inquiries

100% customer satisfaction guarantee
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